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Information for advertisers

Target readership

Extend your marketing campaign to reach a highly 
targeted audience within the dementia care sector 
through the Australian Journal of Dementia Care 
(AJDC) digital and print editions.

Premium position advertising space is available 
in each of our quarterly print and digital editions 
(January, April, July, October).

The Australian Journal of Dementia Care (AJDC) is Australia’s only 
dementia-specific publication for all who work with and support people 
living with dementia. It is targeted directly at decision makers and 
buyers of products and services related to the care of people living with 
dementia. AJDC readers include:

• �Managers and staff of residential 
aged care services

• �Managers and owners of 
specialist dementia care homes

• �Geriatricians and 
psychogeriatricians

• Registered and enrolled nurses

• Community health nurses

• Allied health professionals

• �Administrators and nursing unit 
managers in hospitals

• �Community-based carers and 
dementia care organisations

• �People with a lived experience of 
dementia and family carers

• �Dementia and aged care 
researchers

• General practitioners (GPs)

• Psychologists

• Architects



AJDC subscribers by occupation

AJDC subscribers by setting



Distribution
Print and digital
The Australian Journal of Dementia Care (AJDC) is published quarterly in 
print and digital (interactive PDF) format, with between 700-1,000 copies 
of each issue distributed in Australia and overseas.

Additional copies are also distributed to delegates at selected dementia 
and aged care events and conferences around Australia each year.

Our social media communities
Facebook
https://www.facebook.com/AustralianJDC/

Twitter X
https://twitter.com/AJDementiaCare

Linkedin
https://www.linkedin.com/company/ 
australian-journal-of-dementia-care/

https://www.facebook.com/AustralianJDC/
https://twitter.com/AJDementiaCare
https://linkedin.com/company/australian-journal-of-dementia-care/
https://linkedin.com/company/australian-journal-of-dementia-care/


About the AJDC
The Australian Journal of Dementia Care (AJDC) was established in 2012. 
It is published by the University of Wollongong (UOW) and managed on 
behalf of UOW by Dementia Training Australia (DTA).

• �The AJDC is a key resource for learning about evidence-based dementia 
care strategies, innovations in practice, training and technology.

• �It offers comprehensive coverage of the latest dementia news, 
research, resources and events.

• �Articles are written by dementia care practitioners, researchers, people 
with a lived experience of dementia and other experts in the field of 
dementia care from Australia and around the world.



Advertising rates and specifications
Print display advertising rates (ex GST)

Size 1 issue 2 issues 4 issues

Full page (FP) $1,000 $1,800 $3,200

FP inside backcover $1,050 $1,890 $3,360

Half page $800 $1,400 $2,400

Strip ad $250 $350 $500

Double-strip ad $525 $735 $1,050



Advertising rates and specifications
Print display advertising dimensions and specifications

Size Type area (mm) Trim (mm) Bleed (mm)

Full page 210w x 297h 210w x 297h 213w x 303h

Half page 
horizontal 182w x 131h 210w x 149h 213w x 152h

Strip ad 
horizontal 182w x 85h 210w x 103h 213w x 106h

Please provide artwork as high-res PDF (300dpi, CMYK)

Advertising deadlines and publication dates

Edition Booking Published

Jan/Feb/Mar 2024 1st Friday of Nov

1st week  
of the month

Apr/May/Jun 2024 1st Friday of Feb

Jul/Aug/Sept 2024 1st Friday of May

Oct/Nov/Dec 2024 1st Friday of Aug



Start advertising with AJDC today

To submit a booking or make  
an enquiry, please email: 

admin@journalofdementiacare.com



Advertising Booking Confirmation Form 
To confirm your booking with the Australian Journal of Dementia Care, please fill out the form below 
and email the completed & signed form to admin@journalofdementiacare.com 
Enquiries to: Managing Editor, Australian Journal of Dementia Care admin@journalofdementiacare.com

1. Campaign name:

2. Print display advertising in the AJDC

Edition Year Size Premium  
position

Rate (ex GST)
AJDC Admin to 
complete

3. Invoice details: Payment terms are 30 days from the date of the invoice

Company name:	 ABN:

Postal address:

Contact name:	 Job title:

Contact email:	 Phone:

4. Booking authorisation

Name:	

Signed:	 Date:

In signing this booking form you acknowledge you have read and accept the terms and conditions 
attached to this booking form.

The Australian Journal of Dementia Care is published by the University of Wollongong and managed by Dementia 
Training Australia ABN 61 060 567 686. Dementia Training Australia is supported by funding from the Australian 

Government under the Dementia Training Program. Ground Floor, Suite 5 & 6, The Central (Bldg. 230),  
Innovation Campus, University of Wollongong NSW 2522. University of Wollongong ABN 61 060 567 686.



The Australian Journal of Dementia Care is published by the University of Wollongong (UOW) and managed on behalf of 
UOW by Dementia Training Australia. These Terms apply to all advertisements (including all content, images and otherwise 
submitted for publication) (“Advertisements”) provided to Advertisers by the Publisher. In these Terms “Publisher” means 
the University of Wollongong and “Advertiser” means the party for whom the Advertisements are published and includes an 
advertiser on whose behalf Advertisements are placed and any media agency that arranges the Advertisements for its clients.
1. �An agreement to publish Advertisements is only formed between the Publisher and the Advertiser when the Publisher 

accepts the Advertisements in writing.
2. �The Advertiser grants the Publisher a worldwide, royalty-free, irrevocable, non-exclusive licence(with the right to 

sublicence) to publish the Advertisement in print and online form and warrantsthat it is authorised to grant this licence.
3. �Invoices must be paid in accordance with the payment terms. The Publisher may impose late payment charges for 

any overdue invoice, calculated monthly on the overdue amount at two percent (2%) above the base rate of the ANZ 
Banking Group.

4. �The Publisher reserves the right to refuse or withdraw Advertisements submitted at any time if, inthe Publisher’s opinion, 
they are illegal, offensive, defamatory or contrary to the Publisher’sinterest, goodwill or reputation or likely to infringe 
any third party rights.

5. The Advertiser warrants to the Publisher that the Advertisement does not breach:
a. the AANA Advertiser Code of Ethics;
b. the Competition and Consumer Act (Cth) or equivalent State legislation;
c. any copyright, trademark, obligation of confidentiality or other personal or proprietary rights;
d. any other law or applicable code (including any common law, statute, delegatedlegislation, rule or ordinance of the 
Commonwealth, or a State or Territory).

6. �If the Advertisements promote a competition or trade promotion, the Advertiser warrants it has obtained all relevant 
permits and indemnifies the Publisher against any loss in connection with theAdvertisements.

7. �All Advertisements submitted must comply with the Publisher’s specifications. Advertisements which do not comply may 
be rejected.

8. �The Advertiser must promptly check proofs of Advertisements (if provided by the Publisher) andnotify the Publisher 
of any errors in the proofs. The Publisher does not accept responsibility forany errors submitted by the Advertiser. The 
Advertiser must pay the full price for theAdvertisements even if there is an error in the Advertisements, unless the error 
is the fault of thePublisher.

9. �The Publisher will use reasonable efforts to publish Advertisements in the format and positionrequested but reserves 
the right to vary the placement of Advertisements without notice orchange to the rate charged.

10. �The Publisher will not be liable for any delay or failure to publish Advertisements caused by a factor outside its 
reasonable control.

11. The Advertiser must not resell Advertisement space to a third party without the Publisher’s priorwritten consent.
12. The Publisher reserves the right to increase Advertisement rates at any time.
13. �If the Advertisements are ultimately not published because of the Advertiser’s failure to deliverthe copy by the 

Advertising material deadline, the Advertiser will still be liable for payment for theAdvertisements.
14. �Cancellation of orders for Advertisements must be received 8 clear weeks prior to date of publication. The Publisher 

reserves the right to refuse any stop orders, cancellations or transfersunless they are received prior to the cancellation 
date.

15. �The Advertiser shall be responsible for the insurance of all artwork, colour separated film,computer discs or any form 
of Advertisement material delivered to the Publisher. The Publisher accepts no liability for any loss or damage to such 
material.

16. �The Advertiser agrees to take all reasonable precautions to prevent any unauthorised use,disclosure, publication or 

The Australian Journal of Dementia Care is published by the University of Wollongong and managed by Dementia 
Training Australia ABN 61 060 567 686. Dementia Training Australia is supported by funding from the Australian 

Government under the Dementia Training Program. Ground Floor, Suite 5 & 6, The Central (Bldg. 230),  
Innovation Campus, University of Wollongong NSW 2522. University of Wollongong ABN 61 060 567 686.

TERMS AND CONDITIONS OF ACCEPTANCE (TERMS)



dissemination of any of the Publisher’s confidential information(including information as to volumes, pricing, advertising 
schedules or any other information thatought in good faith to be treated as confidential given the circumstances of 
disclosure or thenature of the information) unless disclosure is required by law.

17. �If the Advertiser breaches these terms or fails to pay any amounts due to the Publisher, thePublisher may (in its discretion 
and without limitation to the exercise of any other legal rights)cease publication of further Advertisements or suspend 
an agreement for Advertisements not yetpublished until the breach is remedied and if it is not remedied within 14 days, 
may terminate anagreement for any unpublished Advertisements.

18. �The Publisher excludes all implied conditions and warranties from these terms, except any condition or warranty which 
cannot by law be excluded (non-excludable warranty).

19. �The Publisher limits its liability for breach of a non-excludable warranty (to the extent possible) or for any breach of 
contract caused by or contributed by the Publisher, to the re-supply of theAdvertisements if reasonably possible or 
payment of the cost of re-supply to the Advertiser.

20. �The Publisher will not be liable to the Advertiser for any indirect or consequential losses, loss of profits, loss of revenue 
or loss of business opportunity. The Advertiser indemnifies the Publisherand its officers, employees, contractors 
and agents (the “Indemnified“) against any costs,expenses, losses, damages and liability suffered or incurred by the 
Indemnified arising from theAdvertiser’s breach of these Terms and any negligent or unlawful act or omission of the 
Advertiserin connection with the Advertisements.

21. �These Terms, with any other written agreement, represent the entire agreement of the Publisher and the Advertiser for 
the Advertisements. They can only be varied in writing by an authorisedofficer of the Publisher.

22. �We may collect your personal information to provide our services to you and for invoicingpurposes. The collection, use 
or disclosure of any personal information provided to us by you issubject to our Privacy Policy.

23. �You agree to store and use all personal information which we may provide to you in accordance with the requirements 
of the Privacy Act 1988 (Cth) and equivalent State legislation.

24.These Terms are governed by the laws of New South Wales and each party submits to thejurisdiction of that State.

The Australian Journal of Dementia Care is published by the University of Wollongong and managed by Dementia 
Training Australia ABN 61 060 567 686. Dementia Training Australia is supported by funding from the Australian 

Government under the Dementia Training Program. Ground Floor, Suite 5 & 6, The Central (Bldg. 230),  
Innovation Campus, University of Wollongong NSW 2522. University of Wollongong ABN 61 060 567 686.

TERMS AND CONDITIONS OF ACCEPTANCE (TERMS) continued


